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T H E  V I S I O N

T o  c r e a t e  a  b e t t e r  e v e r y d a y  l i f e  f o r  t h e  m a n y  

p e o p l e .
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I K E A  G R O U P

355
IKEA STORES  

IN 29 COUNTRIES

817MLN
STORE VISITS 460MLN

SHOPPING CENTRE  
VISITS

110MLN
IKEA FAMILY MEMBERS

137MLN
VISITS TO

THE CATALOGUE & 
STORE APPS

€34.1
BILLION TOTAL  

RETAIL SALES FY17

€2.5
BILLION NET PROFIT

€1.8
BILLION TOTAL  

FOOD TURNOVER

2.1
BILLION VISITS  

TO IKEA.COM

149.000
CO-WORKERS

9.500
PRODUCTS ACROSS  

THE IKEA RANGE
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HEALTHY &
SUSTAINABLE LIVING

By 2030

our ambition is
to inspire and enable 

more than 1 billion 

people to live a better 

everyday life at home

within the limits of

the planet



CIRCULAR & 
CLIMATE POSITIVE

By 2030
our ambition is to 

contribute to a low carbon 
society by striving for zero 

waste, being 100% 
circular and climate 
positive in our own 

operations, and advocate 
for positive change in 

society.



By 2030

our ambition is to 

improve the 

wellbeing of millions 

of people

by becoming a truly 

inclusive and 

people-centred

brand, company and 

employer.

By 2030

our ambition is to 

improve the 

wellbeing of 

millions of people

by becoming a truly 

inclusive and 

people-centred

brand, company and 

employer.

By 2025, implement a leading 
example of a child-friendly retailer 
concept in 100 locations by 
integrating the Children’s Rights 
and Business Principles in our daily 
work. 



S U S T A I N A B I L I T Y  I N  I K E A  I T A L Y  
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ENERGY, WATER & WASTE

MATERIALS

MOBILITY

SOCIAL PROJECTS

88%
WASTE SORTING IN 

STORES

100%
ELECTRICITY

COMING FROM

RENEWABLE SOURCES

4.987
ELECTRIC RECHARGES

100%
OF COTTON COMES  

FROM MORE SUSTAINABLE  
SOURCES

73%
OF WOOD COMES FROM  

MORE SUSTAINABLE  
SOURCES

SOCIAL  
PROJECTS

74 88
BABY  

PIT STOP

ORGANIC 
FOOD

2.000
TONS OF FOOD

BIO PURCHASED



I K E A  F O R  T R E E S  X M A S

T h i s y e a r i s t h e  2 0 ° t h a n n i v e r s a r y o f  t h i s i n i t i a t i v e .

S i n c e 1 9 9 8  I K E A  g i v e s t h e  p o s s i b i l i t y t o  i t s c u s t o m e r s t o  

c o l l e c t e d b a c k  t h e i r I K E A ’ s x m a s t r e e .

I n  t h i s w a y  f o r  e v e r y t r e e c o l l e c t e d I K E A  d o n a t e  2  € f o r  

o n e p r o j e c t a b o u t s o i l a n d  f a u n a  p r o t e c t i o n .



I K E A  F O R  T R E E  X M A S  – G O A L S  &  R E S U L T S

S i n c e 1 9 9 8  t o  t o d a y :

- W e h a d m o r e  t h a n 300.000 x m a s t r e e c o l l e c t e d

( 6 2 %  o f  t h e  s o l d ) .

- W e h a v e d o n a t e d m o r e  t h a n 800.000€ f o r  2 0  

d i f f e r e n t P r o j e c t  w i t h  N a t i o n a l  &  R e g i o n a l P a r k ,  W W F ,  F A I  

a n d  … … . A Z Z E R O C O 2



I K E A  F O R  T R E E S  X M A S  – M O S A I C O  P R O J E C T  

I n  t h e  l a s t  T W O  e d i t i o n s  o f  t h i s  c a m p a i g n  w e  s t a r t e d  t h e  

c o l l a b o r a t i o n  w i t h  A z z e r o C O 2 :

X M A S 2 0 1 6 : p l a n t i n g o f 1 . 0 0 0 t r e e s f o r N a t i o n a l P a r c

« 5 T e r r e » & 1 . 0 0 0 t r e e s f o r R e g i o n a l P a r c « P o

a l e s s a n d r i n o »

X M A S 2 0 1 7 : p l a n t i n g o f 2 . 0 0 0 t r e e s f o r C o m m u n

E r a c l e a



THANK YOU!

P E R S O N A L  C O N T A C T S :

A l b e r t o  C e l o t t o

S u s t a i n a b i l i t y L e a d e r

a l b e r t o . c e l o t t o @ i k e a . c o m

+ 3 9  3 6 6 . 6 . 3 0 4 . 3 0 4


